
S.NO Course Course Code Part No
Type of the 

Paper
Total 
Marks

IA TEST
Sem End 

Exam
Teaching 

Hours
Credits

1 BUSINESS ENGLISH-I 22ENGT15 I
First 
Language

100 30 70 4 3

2 TELUGU-I 22TELT11 I

3 HINDI-I 22HINT11 I

4 MANAGERIAL ECONOMICS 22ECOT19 III Core 100 30 70 5 4

5 MANAGEMENT PROCESS 22RMT11 II Core 100 30 70 5 4

6 ACCOUNTING FOR MANAGERS 22RMT12 II Core 100 30 70 5 4

7 ENVIRONMENTAL STUDIES 22LSCT01 III Life Skill 50 15 35 2 4

8
COMPUTER FUNDAMENTALS AND 
OFFICE TOOLS

22LSCL02 III Life Skill 50 15 35 2 2

TOTAL 600 180 420 27 24

S.NO Course Course Code Part No
Type of the 

Paper
Total 

Marks
IA TEST

Sem End 
Exam

Teaching 
Hours

Credits

1 BUSINESS ENGLISH-II 22ENGT25 I
First 
Language

100 30 70 4 3

2 TELUGU-II 22TELT21 I

3 HINDI-II 22HINT21 I

4 BASICS OF RETAIL MANAGEMENT 22RMT21 II Core 100 30 70 5 4

5 RETAILING IN INDIA 22RMT22 II Core 100 30 70 5 4

6
QUANTITATIVE METHODS FOR 
MANAGERS

22STAT22 II Core 100 30 70 5 4

7 COMMUNITY SERVICE PROJECT 22CAIP2 II CSP 100 100 0 4

8 QUANTITATIVE APTITUDE 22LSCT14 III Life Skill 50 15 35 2 2

9 REASONING 22LSCT15 III Life Skill 50 15 35 2 2

10
COMMUNICATION SKILLS FOR 
EMPLOYABILITY-I

22ENGSDT04 III
Skill 
Devlopment

50 15 35 2 2

11
COMMUNICATION SKILLS FOR 
EMPLOYABILITY-II

22ENGSDT05 III
Skill 
Devlopment

50 15 35 2 2

TOTAL 800 310 490 31 30

Table-2: Bachelor of  Business Administration -RETAIL MANAGEMENT (B.B.A. -R.M) SEMESTER - II

Second 
Language

100 30 70 4 3

Revised Common Framework of CBCS for PBSC w.e.f..2022-23

Table-1: Bachelor of  Business Administration -RETAIL MANAGEMENT (B.B.A. -R.M) SEMESTER - I

Second 
Language

100 30 70 4 3



Revised Common Framework of CBCS for PBSC w.e.f..2022-23

S.NO Course Course Code Part No
Type of the 

Paper
Total 
Marks

IA TEST
Sem End 

Exam
Teaching 

Hours
Credits

1 BUSINESS ENGLISH-III 22ENGT02 I
First 
Language

100 30 70 4 3

2
LOGISTICS AND SUPPLY CHAIN 
MANAGEMENT

22RMT31 II Core 100 30 70 5 4

3 RETAIL CONSUMER BEHAVIOUR 22RMT32 II Core 100 30 70 5 4

4 HUMAN RESOURCE MANAGEMENT 22RMT33 II Core 100 30 70 5 4

5 BUSINESS LAWS 22RMT34 II Core 100 30 70 5 4

6 Fundamentals of E-Business 22MGTSDT02 III
Skill 
Devlopment

50 15 35 2 2

7 YOGA 22CEXP01 IV
Extension 
Activity

50 15 35 2 2

TOTAL 600 180 420 28 23

S.NO Course Course Code Part No
Type of the 

Paper
Total 

Marks
IA TEST

Sem End 
Exam

Teaching 
Hours

Credits

1 TELUGU-III 22TELT01 I

2 HINDI-III 22HINT01 I

3 RETAIL MARKETING STRATEGIES’ 22RMT41 II Core 100 30 70 5 4

4 RETAIL OPERATIONS’ 22RMT42 II Core 100 30 70 5 4

5 RETAIL SALES MANAGEMENT’ 22RMT43 II Core 100 30 70 5 4

6
MARKETING RESEARCH FOR RETAIL 
SECTOR

22RMT44 II Core 100 30 70 5 4

7 E-COMMERCE’ 22RMT45 II Core 100 30 70 5 4

8 IN-HOUSE PROJECT 22CAIP4 II IHP 100 100 0 4

9 BUSINESS ANALYTICS USING MS-EXCEL’ 22MGTSDCL06 III
Skill 
Devlopment

50 15 35 2 2

10 NCC/NSS/SPORTS/EXTRA CURRICULAR 22CEXP02 IV
Extension 
Activity

50 15 35 2 2

TOTAL 800 310 490 33 31

Table-3: Bachelor of  Business Administration -RETAIL MANAGEMENT (B.B.A. -R.M) SEMESTER -III

Table-4: Bachelor of  Business Administration -RETAIL MANAGEMENT (B.B.A. -R.M) SEMESTER - IV

Second 
Language

100 30 70 4 3



Revised Common Framework of CBCS for PBSC w.e.f..2022-23

S.NO Name of the Course Course Code Part No
Type of the 

Paper
Total 

Marks

Internal 
Assessme

nt 

External 
Assessment 
Component 

Monitoring 
Hours

Credits

1 Internship 22RMIAP5 II
CORE 

PROJECT
200 60 140 6 12

S.NO Name of the Course Course Code Part No
Type of the 

Paper
Total 

Marks
IA TEST

Sem End 
Exam

Teaching 
Hours

Credits

1 STORES MANAGEMENT 22RMTSET01 II CORE 100 30 70 5 4

2 WAREHOUSE MANAGEMENT 22RMTSET02 II CORE 100 30 70 5 4

3 PURCHASE MANAGEMENT 22RMTSET03 II CORE 100 30 70 5 4

4
LOGISTICS & SUPPLY CHAIN 
MANAGEMENT

22RMTSET04 II CORE 100 30 70 5 4

5 BRAND MANAGEMENT 22RMTSET05 II CORE 100 30 70 5 4

6
CUSTOMER RELATIONSHIP 
MANAGEMENT

22RMTSET06 II CORE 100 30 70 5 4

7 STRATEGIC HRM 22RMTSET07 II CORE 100 30 70 5 4

8 COMPENSATION MANAGEMENT 22RMTSET08 II CORE 100 30 70 5 4

9 INDUSTRIAL RELATIONS 22RMTSET09 II CORE 100 30 70 5 4

10 GLOBAL HRM 22RMTSET10 II CORE 100 30 70 5 4

11 TALENT MANAGEMENT 22RMTSET11 II CORE 100 30 70 5 4

12 TRAINING & DEVELOPMENT 22RMTSET12 II CORE 100 30 70 5 4

13 COST ACCOUNTING 22RMTSET13 II CORE 100 30 70 5 4

14 TAXATION 22RMTSET14 II CORE 100 30 70 5 4

15  MANAGEMENT ACCOUNTING 22RMTSET15 II CORE 100 30 70 5 4

16 INVESTMENT MANAGEMENT 22RMTSET16 II CORE 100 30 70 5 4

17  FINANCIAL MANAGEMENT 22RMTSET17 II CORE 100 30 70 5 4

18 FINANCIAL SERVICES 22RMTSET18 II CORE 100 30 70 5 4

600 180 420 30 24

Table-6: Bachelor of  Business Administration -RETAIL MANAGEMENT (B.B.A. -R.M) SEMESTER - VI

TOTAL(Maximum)

Table-5: Bachelor of  Business Administration -RETAIL MANAGEMENT (B.B.A. -R.M) SEMESTER - V



P.B. SIDDHARTHA COLLEGE OF ARTS AND SCIENCE:: 

VIJAYAWADA-10 

(An autonomous college in the jurisdiction of Krishna university, 

Machilipatnam) 

(2020-2021) 

MANAGERIAL ECONOMICS 

For BBA, BBA (Business Analytics), B.Com(Hon)A&F, B.Com. (Hon)TPP and 

B.Com. (BPM) 

Course Code : ECOT19 

No. of hours per week: 5 

Credits: 4 

UNIT – I - Introduction 

1.1. Economic  & Non-Economic Activities 

1.2. Definitions(Through online) 

1.3. Nature and slope of business economics 

1.4. Laws of utility 

1.4.1. The Law of Diminishing Marginal Utility(Limitationsthrough online) 

1.4.2. The Law of Equi-marginal Utility (Limitationsthrough online) 

1.4.3. The concept of  Consumer’s Surplus 

 

UNIT – II - Demand and supply analysis 

2.1. Demand Analysis 

2.1.1 The law of demand 

 

2.2. Elasticity of Demand 

2.2.1. Types of Price Elasticity of Demand 

2.2.2. Methods to Measure Price Elasticity of Demand.(through online) 

 

2.3. Demand Forecasting-Meaning 

2.3.1. Qualitative Techniques 

2.3.2. Quantitative Techniques 

 

2.4. Supply Analysis 

2.4.1. Meaning and importance of supply(through online) 

2.4.2. The Law of supply 

 

UNIT – III - Production, Cost and Revenue Analysis 

3.1. Production  Analysis 

3.1.1. Production function 

3.1.2. The law of variable propositions 

3.1.3. The law of returns to scale 

 

3.2. Cost Analysis 

3.2.1. Concepts of cost(through online) 

3.2.1. Short run and long run cost curves 

 

3.3. Revenue Analysis 

3.3.1. Revenue Concepts(through online) 

3.3.2. TR, AR& MR curves and their relationships 

 



 

 

 

UNIT – IV - Market Analysis 

4.1. Meaning & Classification of Market 

4.2. Perfect competition market 

4.2.1. Characteristics(through online) 

4.2.2. Pricing in the perfect competition market 

4.2.3. Equilibrium of the firm in the short run & long run 

4.3. Monopoly market 

4.3.1. Characteristics(through online) 

4.3.1. Equilibrium of the firm under monopoly 

4.4. Monopolistic competition 

4.4.1. Characteristics(through online) 

4.4.2. Equilibrium of the firm 

 

4.5. Oligopoly Market 

4.5.1. Features(through online) 

4.5.2. Kinky demand curves analysis 

 

UNIT – V - National Income and Trade Cycles 

5.1. National Income 

5.1.1. Meaning and definitions of National Income(through online) 

5.1.2. Concepts of National Income 

5.1.3. Methods toMeasure National Income 

 

5.2. Trade cycles 

5.2.1. Definitions of Trade cycles 

5.2.2. Phases of Trade cycles 

5.2.3. Causes for trade cycles(through online) 

 

REFERENCES: 

1. Joel Dean : Managerial Economics Prentice Hall of India (Latest edition).  

2. Varshney R.L.: Managerial Economics S. Chand & Co. Delhi, Maheshwari K.L.N. 

3. Dwivedi D.N. : Managerial Economics, Vikab Pub.  

4. Paul Mote & Gupta: Managerial Economics, Tata Mc. Graw Hill, New Delhi. 

5. P.L. Mehta : Managerial Economics, Sultan Chand & Co. 

6. G.S. Gupta : Managerial Economics, TMH Pub.  

7. A.R. Aryasri & V.V. Ramana Murthy: Business Economics for B. Com I year; 

TMH.  

8. Salwator: Managerial Economics  

9. Peterson: Managerial Economics 

 

 

 

 

 

 

 



 



Parvathaneni Brahmayya Siddhartha College of Arts & Science, Vijayawada-10 

(An Autonomous College under the jurisdiction of Krishna University) 

Reaccredited at the level ‘A’ by the NAAC 

College with Potential for Excellence 

(Awarded by UGC) 

BUSINESS ENGLISH SYLLABUS FOR BBA/ BBA BA/ B.COM AF/B.COM 

TPP/BPM/MSDS/CSCS/BSFI/AI&ML COURSES UNDER CBCS 

                                  SEMESTER-I    

COURSE CODE:  ENG T15                                                                       Max. Marks: 100 

No. of Hours per Week: 4                                                                                External: 75M 

No. of Credits: 3                                                                                                 Internal: 25M 

                                          COURSE TITIE- BUSINESS ENGLISH-I 

 

UNIT-I   Nature of Communication          P- 3-19     -   12 hours 

• Communication core 

• Process of communication 

• Types of communication 

• Aspects – Global, Ethical and Legal 

• Communication in organizations 

• Review Questions/Exercises 

UNIT-II Non Verbal Communication                     P-28-52    -   14 hours 

• Importance-Means 

• Kinesics 

• Paralinguistics - Proxemics 

• Chronemics - Haptics 

• Review Questions/Exercises 

Barriers of Communication            

• Causes- Linguistic, Psychological 

• Interpersonal- Cultural - Physical 

• Organizational Barriers 

• Reviews Questions/Exercises  

UNIT-III Principles of Letter Writing                    P-93-104    - 10 hours 

• Nature and function of Letters 

• Principles / Review Questions/Exercises 

UNIT-IV Quotations, orders and tenders              P-125-141   - 12 hours 

• Inviting quotations 

• Sending quotations 

• Placing orders 

• Inviting tenders 

• Review Questions/Exercises                                           

UNIT-V Claim and Adjustment Letters               P-155-161   - 12 hours 

• Making claims 

• Offering adjustments 

Review Questions/Exercises 

Business Correspondence and Report Writing , RC Sharma and Krishna Mohan 

 

 



Sl 

No. 
Semester Course Code Name Of The Subject 

Teaching 

Hours 
Credits 

1 I Semester ENGT15 Business English-I 4 3 

 

OBJECTIVE: The main objective of this course is not only to facilitate the 

learners to acquire the linguistic competence with a focus on 

business contexts and environments but also to help them practice 

and enrich their communication skills by using English in specific 

business settings and situations and develop their intellectual, 

personal and professional abilities.  

COURSE OUTCOMES: 

At the end of the course, the learners will be able to: 

CO 1. Recognize the basics of Communication, i.e., its process, components and 

besides types, giving them a clear perception of the nature of business 

communication, its global, ethical and legal aspects. PO1 

CO 2. Establish and maintain interpersonal relationships with agility and 

transmit message through nonlinguistic signs focus is on both spoken and 

written form. PO3 

CO 3. Identify the basic principles and elements of writing business letters and 

apply the fundamentals to compose business letters required for business 

transactions. PO7 

CO 4. Produce clear and coherent writing in which the development, order and 

style are appropriate to task, purpose and addressees. PO1 

 

CO-PO MATRIX- ENG T15 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1 H       

CO2   M     

CO3       H 

CO4 M       

CO5        

 



PARVATHANENI BRAHMAYYA SIDDHARTHA COLLEGE OF ARTS & SCIENCE :: VIJAYAWADA-520 010. 
(An Autonomous College in the jurisdiction of Krishna University, Machilipatnam) 

SEMESTER–I                                                                                                                                                           Credits – 3 

TITLE OF THE PAPER: HINDI–I                                                                                                                         COURSE CODE:HINT11 

HINDI-I                                                                                       2020-2021                       

                                   
COURSE NAME  

COURSE  
OUTCOMES   

 COURSE OUTCOMES PO’S 

 
 
 
 
 

HINT11 

 
 

CO1 मानव मूãयɉ को पहचानकर समाज कãयाण हेतु देने के ͧलए तैयार रहना। PO3 

CO2 आधǓुनक युग कȧ भावनाओं को पहचानकर सामािजक समèयाओं का सामना 
करते हुए , Ǔनरंतर आगे बढना।

 

PO2 

CO3 
 

ͪवषय का ͪवæलेषण करके,ͪवषयɉ को अपना अनुकूल बनाकर समाज मɅ आगे 
बढने के ͧलए Ĥयास करना।

 

PO4 

CO4 Ēहण ͩकये गये पाɫयांशɉ ɮवारा ͪवÚयाͬथ[यɉ का £ान मापन ͩकया जाता 
सकता हɇ।

 

PO4 

CO5 हमारȣ भाषा का उपयोग हम ͩकस भाषा का Ĥयोग करते हɇ, उसके ɮवारा 
समाज कãयाण,ͪवɮयाͬथ[यɉ का उÏवल भͪवçय हेतु उपयोगी होना चाǑहए। 

PO6 

 

 

 



 

CO-PO MATRIX 
CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1   H     

CO2  M      

CO3  H      

C04    M    

CO5      H  

 

 

 

 

 

 

 

 

 

 

 

 
 



I.  
 1.  
 2. 
 3.   
II.  
 1.   
 2.   
 3.  
III. 
 1. 
 2. 
 3. 
IV. 
 1. 
 2. 
V. 
Reference Books:

Hindi Text Book for B.A., B.Com., & B.Sc. 
Published by 
LORVEN PUBLICATIONS, 3-5-1108, Blood bank Road, Narayanaguda, Hyderabad. 
 

 
 
 
 
 
 
 



PARVATHANENI BRAHMAYYA SIDDHARTHA COLLEGE OF ARTS & SCIENCE :: VIJAYAWADA-520 010. 
(An Autonomous College in the jurisdiction of Krishna University, Machilipatnam) 

SEMESTER–I                                                                                                                                                           Credits – 3 

TITLE OF THE PAPER: HINDI–I                                                                                                                         COURSE CODE:HINT11 

                                          No. of Pages: 2   Roll No.:    Max. Marks: 75M 
                                         Time: 3 Hrs.   No. of Questions: 08   Pass Min.     : 30M 

 
1. 2 X 8 = 16M L3
  

 
   
 
  


2. 14ML1
   


3.10ML1
    


4. 5 X 1 = 5ML3
 1. 
 2. 
 3.
 4.



 5. 
 6. 
 7. 
 8. 

 
5.5 X 1 = 5ML3
 1. 
 2. 
 3.
 4. 
 5. 
 6. 
 7. 
 8. 

 
6.5 X 1 = 5ML3 

 1.  2. 
 3.  4.
 5.   6. 

 7.   8. 

 
7.   5 X 1 = 5ML1 

 1. Balance  2. Goods 

 3. Loss   4. Call letter 

 5. Advance  6.Cheque 

 7.Bill    8. Labour 






 
5 X 1 = 5M L1 

 1.  2. 

 3.   4.
 5.   6. 

 7.   8.
 
8.    10ML3 


 




 

 1. 

 2.
 3. 

 4.
 5. 


 

 

 



ప.ిబి. సిద్ధా ర్థ ఆర్్స ు & స ైన్సు  కళాశాల (స్వయంప్రతిప్తిి) :: విజయవాడ -10 

బి.ఏ., బి.బి.ఏ., బి.క ాం., బి.ఎస్సి., బి.స్స.ఏ., తదితర ప్ర ో గ్ ాములు 

స్స.బి.స్స.ఎస్. పద్ధతిలో సవర ాంచబడిన ప్ ఠ్యపణోాళిక 

2020-2021 విదాయ సాంవతిరాం న ాండి 
 

 

 తెలుగు - ప్ ఠ్య పణోాళిక 

 స్ెమి.    కోరసి      శీర ిక         పీర యడ్లు /వ ర నికి     కరడాిట్లు            మొతతాం మారసులు 
           IA      SE      Total  

 I   I తెలుగు - I               04                  03    25      75        100 

             (B.A,B.Com-GEN,C.A,A&F,TPP,BPM,BBA,BBA-B.A,BCA,B.Sc&CSCS) EXTRA 

                  

          కోర్సు కోడ్:TELT11A       అంశం:  తెలుగు            స మిస్సర్స- I 

కోర్్ు-1 :      తెలుగు-I 

యూనిట్ు  సాంఖ్య: 5        పీర యడ్ు  సాంఖ్య: 60   

కోర్సు అవుట్ కంమ్సు : 

ఈ కోరసి విజయవాంతాంగ్  ముగ్ ాంచాక, విదాయరసు లు కిాాంది అభ్యసన ఫలితాలన  ప్ ాంద్గలరస. 

1. ప్ ోచీన తెలుగు స హితయాం యొకు ప్ ోచీనతన , విశిష్టతన  గుర తస త రస. తెలుగు స హితయాంలో ఆదికవి   
    నననయ క లాంనాటి్ భాష సాంసుృతులన , ఇతిహాసక లాం నాటి్ ర జనీతి విష్యాలపట్ు  పర జఞా నానిన   
    సాంప్ దిాంచగలరస.  
2.శివకవుల క లాంనాట్ి మతపర స్సుతులన , భాష  విశేష లన  గహాిస త రస. తెలుగు న డిక రాం, స మెతలు,  
   లోకోకుత లు మొద్ల ైన భాష ాంశ ల పట్ు  పర జఞా నానిన ప్ ాంద్గలరస.  
3. తికున భారతాంనాటి్ మత, ధార ిక పర స్సుతులన , తికున కవితా శిలాానిన, నాట్కీయతన  అవగ్ హన  
    చేస కోగలరస. 
4. ప్ర తన అద్ ుత కథాకథన శిలాాం, సజీవప్ త ోచితణో, శబాా లాంక ర ల పయోోగాం మొద్లగు విభినన   
    రీతులపట్ు  అభిరసచిని ప్ ాంద్గలరస. మొలు  కవితవాంలోని వీన ల విాందెైన పదాలు, ప్ తలోు  
    మనోభావ ల చితణో గుర తాంచగలరస.  
5. తెలుగు పద్యాం సవరూప-సవభావ లన , స హితాయభిరసచిని పెాంప్ ాందిాంచ కుాంట్ారస. ప్ ోచీన    

    క వయభాష్లోని వ యకరణాాంశ లన  అధ్యయనాం చేయడ్ాం దావర  భాష  స మర ు ానిన, రచనలో  
    మెలకువలన  గహాిాంచగలరస. 



 

 

లెర్నంగ్ అబ్జెకటసవ్సు : 

1. తెలుగు భాష స హితాయల పట్ు  పోీతి, మమక రాం, ప్ ోచీన క లాంలోని ర జనీతి పట్ు  అవగ్ హన కలుు తుాంది.  
2. ప్ ోచీన క లాం నాటి్ చర తో, సాంసుృతి ఆచార స ాంపదోాయాల పట్ు  ఆసకిత కలుు తుాంది.  
3. అలనాట్ి ధ్రి, మత పర స్సుతులు, న ైతిక విలువల పట్ు  అవగ్ హన ఏరాడ్లతుాంది.  
4. పూరవ కవుల సజీవ ప్ తలో సృష్సట , వివిధ్ శబా పయోోగ్ ల పట్ు  అభిరసచి కలుు తుాంది.  
5. క వయ భాష్లోని భాష  పర జఞా నాం, వ యకరణాాంశ లు, వివిధ్ రచనలలోని మెలకువలు తెలుస కుాంట్ారస.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



పాఠ్య ప్రణధళిక 

I 

    


II 

    


III 
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ఆధధర్ గరంథధలు:  
1. శీమాదాాంధ్ో మహాభారతము : సభాపరవము-తిరసమల తిరసపతి దేవస ు నాం పచో రణ  
2. శీమాదాాంధ్ో మహాభారతము : విర ట్పరవము-తిరసమల తిరసపతి దేవస ు నాం పోచ రణ  
3. కుమార సాంభ్వాం - నన నచోడ్లడ్ల  
4. శీ ామహాభాగవతము -  ప్ర తన  

5. ర మాయణము - మొలు   
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Parvathaneni Brahmayya Siddhartha College of Arts & Science, Vijayawada-10 

(An Autonomous College under the jurisdiction of Krishna University) 

Reaccredited at the level ‘A+’ by the NAAC 

College with Potential for Excellence 

Title of the Course: Business English-II      Semester -II 

Course Code:  ENG T25   Max. Marks: 100 

No. of Hours per Week: 4                                                                              External: 75M 

No. of Credits: 3                                                                                              Internal: 25M 

 

OBJECTIVE:The main objective of this course is not only to facilitate the learners to 

acquire the linguistic competence with a focus on business contexts and 

environments but also to help them practice and enrich their communication 

skills by using English in specific business settings and situations and 

develop their intellectual, personal and professional abilities.  

 

COURSE OUTCOMES: 

At the end of the course, the learners will be able to: 

CO 1.    Develop the skills of writing an effective sales letter by providing detailed guidance 

on how to arrest the potential buyer’s attention and to induce in him an irresistible desire to 

buy the product.    PO2 

CO2.    Acquaint the learner how credit is requested, how it is accepted and when it is 

rejected and also to make him aware of the procedure for collecting the credit. PO3 

CO3.   Describe the characteristic features of reports written in professional contexts and to 

impress upon the learner the need for acquiring the skill of report writing.    PO4 

CO4.  Describe the various elements of the structure of a report and to provide detailed 

guidance on how to write them.   PO1 

CO5.  Acquaint the learner with some widely used words which appear to be similar but are 

semantically different and also help them to realize the importance of punctuation and 

understand the significance of capitalization in writing.  PO1 

 

CO-PO MATRIX- ENG T25 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1  M      

CO2   M     

CO3      H  

CO4 H       

CO5 H       

 

 

 

 

 



SYLLABUS 
UNIT – I    SALES AND CIRCULAR LETTERS  page no: 142 to 154 

 10hrs 

• Communication Core 

• Writing a Sales Letter 

• Circular Letters 

• Review Questions 

• Exercises 

UNIT – II    CREDIT AND COLLECTION LETTERS page no: 163 to 171 

 14hrs 

• Communication Core 

• Nature of a Credit Letter 

• Types of Credit Letters 

• Collection Procedure 

• Distinctive Features of Business Letters 

• Review Questions 

• Exercises 

 

 

UNIT – III   BUSINESS AND TECHNICAL REPORTS page no: 211 to 221 

 12hrs 

• Communication Core 

• Characteristics 

• Importance 

• Types 

• Routine Reports 

• Review Questions 

• Exercises 

UNIT – IV   STRUCTURE AND LAYOUT OF REPORTS page no: 222 to 236 

 14hrs 

• Communication Core 

• Elements of Structure 

• Front Matter 

• Main Body 

• Back Matter 

• Review Questions 

• Exercises 

UNIT – V   PLANNING AND PREPARATION  page no: 237 to 243 

 10hrs 

• Preparatory Steps 

• Words Often Confused 

• Punctuation and Capitalization 

*** 

 

 

Parvathaneni Brahmayya Siddhartha College of Arts & Science, Vijayawada-10 

Title of the Paper: Business English–II      Max. Marks: 100 

Course Code: ENGT25       Max.Time: 3h 

 

MODEL PAPER 



SECTION – A 

I. Answer any five of the following questions:                                 5x8=40M 

1. “Every business letter, in principle, is a sales letter.”  Find the qualities of the sales 

letter in the light of this statement.    (L1)COI 

2. In what way does a collection letter differ in tone and style from a sales letter?   

(L1)CO2 

3. Why do engineers and scientists need training in report writing?    (L1)CO3 

4. What are the differences between an abstract and a summary?  In what circumstances 

should both be given in a report?     (L1)CO4 

5. Construct a definition of the circular letter and describe the features that distinguish it 

from other business letters.   (L1)COI 

6. Show the difference between routine reports and formal reports.   (L1)CO3 

7. Describe the various elements of the structure of a report.     (L1)CO4 

 

SECTION – B 

   II. Answer any four of the following questions.                                       4x5=20M 

1. What are the different ways of starting a sales letter?  Illustrate your answer with 

examples.   (L3)CO1 

2. Draft a sales letter to be sent to all universities to promote the sale of a new book on 

the working of democracy in India that your firm has just published.    (L3)CO1 

3. You are appointed the Manager of a newly-opened stationary shop in a town with a 

population of about 1, 50,000.   There are 19 primary and higher secondary schools 

and 4 degree colleges in it.  Besides, there are several district administration offices.  

Write a sales letter to be sent to the heads of local educational institutions and offices 

for promoting the sale of goods you stock.   (L3)CO1 

4. Assuming you to be the Senior Manager of Production in Stella Steel Manufacturing 

Company Limited, Amritpura, explain the annual assessment report of Assistant 

Manager (Production) for 2013-14.      (L3)CO3 

5. Identify the preparatory steps of writing a report.   (L3)CO4 

SECTION – C 

III. Choose the correct words from the following pairs given in the brackets and fill up 

the blanks.   L2 (CO5)      5x1=5M 

1. In his report Hari has made an ------------- to the recent address of the General 

Manager.  (allusion/illusion) 

2. The arguments in favour of his proposal were rather ------------- (childish/childlike) 

3. The ------- to the summit was difficult.   (ascent/assent) 

4. The abolition of bonded labour is a ---------- measure. (human/humane) 

5. The thief seems to have used a clever ------ to put the police off the scent.  

(device/devise) 

IV. Rewrite the following sentences using the correct punctuation marks. L3(CO5) 

5x1=5M 

1. John A Burgan observes people in technical fields need to express their ideas clearly 



2. Hari has to perform dual function to handle correspondence with other branches 

organizations and the government and to maintain accounts 

3. Your interpretation of socialism is different from mine 

4. The qs are not used so frequently as the es 

5. He said let us now consider the first suggestion 

V. Rewrite the following sentences using Capital letters wherever necessary. L4 (CO5) 

5x1=5M 

1. there is a statue of mahatma gandhi near india gate in new delhi. 

2. myfavourite books are green eggs and ham and Horton hears. 

3. terry and Louis went to central park last july. 

4. everydecember i can hardly wait for santaclass. 

5. i like the poetry of keats and browning. 
*** 

 



PARVATHANENI BRAHMAYYA SIDDHARTHA COLLEGE OF ARTS & SCIENCE :: VIJAYAWADA-520 010. 
(An Autonomous College in the jurisdiction of Krishna University, Machilipatnam) 

SEMESTER–II                                                                                                                                                          Credits – 3 

TITLE OF THE PAPER: HINDI–II                                                                                                                       COURSE CODE:HINT21 

HINDI -II                                                                                       2020-2021                       

COURSE 
NAME  

COURSE  
OUTCOMES   

 COURSE OUTCOMES PO’S 

 
 
 
 
 
HINT21    

CO1 भारतीय सèंकृǓत ,भारत सßयता ,भारतीय इǓतहास व नारȣ का 
समाज मɅ मह×व, पया[वरण कȧ आवæयकता  

PO4 

CO2 समाज मɅ åयाÜत कुरȣǓतयɉ से ͪवɮयाͬथ[यɉ का पǐरचय PO4 

CO3 पğ लेखन मɅ पाǐरवाǐरक एवं åयापाǐरक पğɉ कȧ जानकारȣ PO6 

CO4 भाषा पǐर£ान कȧ वɮृͬध PO1 

CO5 तकनीͩक शÞदावलȣ से सरकारȣ काया[लयɉ मɅ ĤयुÈत शÞदɉ कȧ 
जानकारȣ 

PO7 
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1. 2 X 8 = 16ML3
  
  

 
   
 

  
  


2.      14ML1 
    


3.   10ML1 
   






4.      5 X 1 = 5ML3
 1. 
 2. 
 3.
 4. 
 5. 
 6. 
 7. 
 8. 

 

5.     5 X 1 = 5ML3
 1.  2.  3. 4. 
 5.   6.  7.  8. 

 

6.     5 X 1 = 5ML3 

 1.  2.  3.  4.
 5.   6.  7.  8. 

 

7.
        5 X 1 = 5ML1 

 1. Agriculture  2. Botany 

 3. Code   4. Dairy 

 5. Training   6.System 

 7.Normal   8. Gland
 
 



 
 
 
 


        5 X 1 = 5ML1 

 1.  2. 
 3.   4.
 5.  6. 

 7.  8.
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 1. 
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P.B.Siddhartha College of Arts & Science 

BBA – Retail Management 

 BASICS OF RETAIL MANAGEMENT 

SEMESTER – II                   No. of Credits: 4  

Objective: The main objective of this course is to provide the student with a conceptual 

understanding of Retail Management concepts and basic functions of Retail Management. 

Course Outcomes: 

At the end of the course, the student will be able to –  

CO1 Outline the Retail Management functions in terms of their relevance in running a Retail

 business effectively. (PO5, PO7, PSO1) 

CO2 Interpret the interdependence of various functions in Supply Chain Management process and   

            relate how one function impacts the other. (PO5, PO7, PSO1) 

CO3 Determine various management practices adopted for Stores Management. (PO5, PO7,  

            PSO1) 

CO4 Understand different strategies for Retail pricing and promotion as well and make an 

 appropriate choice of strategy that can yield better results. (PO5, PO7, PSO1) 

CO5 Understand the importance of Retail consumer behaviour in ensuring that the organization is  

            progressing in the right direction. (PO5, PO7, PSO1) 

 

CO-PO MATRIX 

22RMT21 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1     H H H 

CO2     H H H 

CO3     H H H 

CO4     H H H 

CO5     H H H 

 

UNIT I INTRODUCTION TO RETAIL MANAGEMENT   15 Hours 

1.1 Definition of Retail Management 

1.2 Major functions of Retail Management 

1.3 Types of Retail Formats: Store based, Non-Store based and Web based 

1.4 Types of Retailers 

1.5 Functions & Services of Retailers 

1.6 Roles and responsibilities of a Retail Manager 

1.7 Ethics in Retailing 

UNIT II RETAIL SUPPLY CHAIN MANAGEMENT    15 Hours 

2.1 Definition of Supply Chain Management 

2.2 Activities in Inbound Supply chain Management 

2.3 Challenges of Inbound Logistics 

2.4 Activities in Outbound Supply chain Management 

2.5 Challenges of Outbound Logistics 

2.6 Inventory Management & its significance 

2.7 Warehouse Management & its significance 

2.8 Importance of Returns logistics 



UNIT III STORES MANAGEMENT IN RETAILING    15 Hours 

3.1 Types of Retail Store Layouts 

3.2 Components of Retail Store Layout 

3.3 Important elements of Visual Merchandising 

3.4 Factors influencing Retail Merchandising 

3.5 Category Management & its significance 

3.6 Managing Store security 

UNIT IV RETAIL PRICING & RETAIL PROMOTION    15 Hours 

4.1 Factors influencing Retail price setting 

4.2 Retail Pricing Strategies: Mark-up Pricing and Competitive Pricing 

4.3 Retail Pricing Strategies: Everyday Pricing, Price Skimming and Psychological Pricing 

4.4 Promotion mix for a Retail Business 

4.5 Types of Sales promotion in Retailing 

UNIT V RETAIL CONSUMER BEHAVIOUR     15 Hours 

5.1 Definition of Consumer Behaviour 

5.2 Demographic characteristics of Indian Retail consumer 

5.3 Stages in Buying decision process 

5.4 Factors influencing Buyer’s decision 

5.5 Elements of Customer Relationship Management (CRM) 

Text Books: 

1. Retail Management A Strategic Approach, Barry Berman, Joel Evans, Mini Mathur, Pearson. 

2. Retail Management, Suja Nair, Himalaya Publishing House. 

References: 

1. Retailing Management, Michael Levy, Borton.A.Weitz, Ajay Pundit, McGraw Hill. 

2. Retail Management – Text and Cases, Arunangshu Giri, Pradip Paul, Satakshi Chatterjee, PHI 

Learning 

3. Retailing Environment and Operations, Andrew J. Newman and Peter Cullen, Cengage Learning. 

Web links: 

www.managementhelp.org 

www.slideshare.net 

www.yourarticlelibrary.com 

CURRICULAR ACTIVITIES 

1. Class-room activities:  

• Question-answer sessions at the end of each unit 

• Scheduled Quizzes at the end of each unit 

• Written assignments on assigned topics 

2. Library activities: 

 Reading text books on an assigned topic and preparation of notes as per the syllabus. 

3. Smart Classroom Activity:  

    Setting up Google Classroom for effective delivery of subject inputs. 

CO-CURRICULAR ACTIVITIES 

• Group discussion on Retail Management functions 

• Power point presentations on assigned topics 

 

 

http://www.managementhelp.org/
http://www.slideshare.net/
http://www.yourarticlelibrary.com/


 

   

 

 

 

 

 

 

 

 

 

 

Model Question Paper 

Semester End Examination (RMTT21 and RMTT22)  

Max. Marks : 70                                                                      Max. Time : 3 Hrs 

SECTION A (20 MARKS) 

One Question must be set from each unit of syllabus. 

Answer all Questions.  
 

1. (a)  4M    L1 

  OR 

  (b)  4M   L1 

 

2.  (a)  4M    L1 

  OR 

  (b)  4M   L1 

 

3.  (a)  4M    L2 

  OR 

  (b)  4M   L2 

 

4.  (a)  4M    L2 

  OR 

  (b)  4M   L2 

 

5.  (a)  4M    L3 

  OR 

  (b)  4M   L3 

SECTION B (50 MARKS) 

One Question must be set from each unit of syllabus. 

Answer all Questions.  
6.  (a)  10M   L1 

   OR 

 (b)  10M   L1 

 

7.  (a)  10M   L1 

   OR 

 (b)  10M   L1 



 

8.  (a)  10M   L2 

   OR 

  (b)  10M   L2 

 

9.  (a)  10M   L2 

   OR 

 (b)  10M   L2 

 

10.  (a)  10M   L3 

   OR 

 (b)  10M   L3 



P.B.Siddhartha College of Arts & Science 

BBA – Retail Management 

 RETAILING IN INDIA 

SEMESTER – II                   No. of Credits: 4  

Objective: The main objective of this course is to provide the student with a conceptual 

understanding of Retail Industry scenario prevailing in India in terms of Government policies and 

Retailing trends. 

Course Outcomes: 

At the end of the course, the student will be able to –  

CO1 Outline the overview of Indian Retail Sector. (PO5, PO7, PSO1) 

CO2 Interpret the interdependence among various government measures and relate how 

 one impacts the other. (PO5, PO7, PSO1) 

CO3 Determine the impact of various factors on the efficiency and effectiveness of Indian Retail  

            industry. (PO5, PO7, PSO1) 

CO4 Understand the pivotal role played by various institutions across India for the 

 development of Indian Retail business. (PO5, PO7, PSO1) 

CO5 Understand the emerging trends envisaged in Indian Retail Industry. (PO5, PO7, PSO1) 

 

CO-PO MATRIX 

22RMT22 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1     H H H 

CO2     H H H 

CO3     H H H 

CO4     H H H 

CO5     H H H 

 

UNIT I AN OVERVIEW ON INDIAN RETAIL SECTOR  

1.1 Definition and meaning of retailing 

1.2 Evolution of organized Retailing in India 

1.3 Formats of Retailing in India 

1.4 Prominent Segments of Indian Retail sector 

1.5 Organized Retail sector Vs. Unorganized Retail sector 

UNIT II GOVERNMENT MEASURES FOR INDIAN RETAIL SECTOR 

2.1 National Retail Trade policy 

2.2 India FDI Policy in Retail sector 

2.3 Government schemes in favour of Indian Retail sector 

2.4 Retail Business regulations in India 

UNIT III RETAIL INDUSTRY IN INDIA: OPPORTUNITIES & CHALLENGES 

1.1 SWOT Analysis of Indian Retail industry 

1.2 Key drivers for growth and development of Retail sector in India 

1.3 Challenges faced by organized Retail sector in India 

UNIT IV INSTITUTIONAL SUPPORT TO INDIAN RETAIL SECTOR 

2.1 Role of Foreign Investment Promotion Board (FIPB) 



2.2 Role of Central Consumer Protection Authority (CCPA) 

2.3 Role of Retailers Association of India (RAI) 

2.4 Role of Retailers Association’s Skill Council of India (RASCI) 

UNIT V EMERGING TRENDS IN INDIAN RETAIL SECTOR 

3.1 Impact of E-Commerce on Retail sector 

3.2 Smart Logistics and Supply Chain Management 

3.3 Shift in Consumer preferences 

3.4 Focus on Rural Retailing 

Text Books: 

1. Ashish Kumar, Retail Sector in India, Lulu Press, Hyderabad. 

2. Nitin Mehrotra, Indian Retail Sector – A Primer, ICFAI University Press, Hyderabad. 

 

References: 

1. Gibson.G.Vedamani, Retail beyond Detail: The Great Indian Retailing Business, SAGE 

Publications. 

2. Arpita Mukherjee, Nitisha Patel, FDI in Retail Sector: INDIA, Academic Foundation. 

Web links: 

https://www.ibef.org/industry/retail-india.aspx  

www.slideshare.net 

www.yourarticlelibrary.com 

CURRICULAR ACTIVITIES 

1. Class-room activities:  

• Question-answer sessions at the end of each unit 

• Scheduled Quizzes at the end of each unit 

• Written assignments on assigned topics 

2. Library activities: 

 Reading text books on an assigned topic and preparation of notes as per the syllabus. 

3. Smart Classroom Activity:  

    Setting up Google Classroom for effective delivery of subject inputs. 

CO-CURRICULAR ACTIVITIES 

• Group discussion on Indian Government role for the growth of Indian Retail Industry 

• Power point presentations on assigned topics 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.ibef.org/industry/retail-india.aspx
http://www.slideshare.net/
http://www.yourarticlelibrary.com/


 

 

 

 

 

 

 

 

 

 

 

Model Question Paper 

Semester End Examination (RMTT21 and RMTT22)  

Max. Marks : 70                                                                      Max. Time : 3 Hrs 

SECTION A (20 MARKS) 

One Question must be set from each unit of syllabus. 

Answer all Questions.  
 

1. (a)  4M    L1 

  OR 

  (b)  4M   L1 

 

2.  (a)  4M    L1 

  OR 

  (b)  4M   L1 

 

3.  (a)  4M    L2 

  OR 

  (b)  4M   L2 

 

4.  (a)  4M    L2 

  OR 

  (b)  4M   L2 

 

5.  (a)  4M    L3 

  OR 

  (b)  4M   L3 

SECTION B (50 MARKS) 

One Question must be set from each unit of syllabus. 

Answer all Questions.  
6.  (a)  10M   L1 

   OR 

 (b)  10M   L1 

 

7.  (a)  10M   L1 

   OR 



 (b)  10M   L1 

 

8.  (a)  10M   L2 

   OR 

  (b)  10M   L2 

 

9.  (a)  10M   L2 

   OR 

 (b)  10M   L2 

 

10.  (a)  10M   L3 

   OR 

 (b)  10M   L3 



I B.B.A  Semester - II   STAT22 

Title : Quantitative Methods for Managers 

 

 No of Lectures: 75P       STAT22 Credits: 4        Max. Marks: 100 (SE:75 +IA: 25) 

        

 Objective:  The objective of this course is to familiarize students with the basic  

   statistical tools used to summarize and analyze quantitative information  

   for decision making. 

 Course outcomes(COs) 
  

Title of the course  :  Quantitative Methods for Managers 

Course  

Outcome 

Course: STAT22 P.O 

Mapping Upon successful completion of this course, students should have the knowledge 

and skills to: 

CO 1 knowledge of various types of data ,their organization and evaluation of 

summary measures such as measures of central tendency 

PO5 

CO 2 Knowledge of measures of dispersion , moments , skewness and kurtosis. PO5 

CO3 knowledge of correlation and regression applications PO5 

CO 4 Knowledge to conceptualize the probabilities of events including 

axiomatic approach. Simultaneously, they will learn the notion of 

conditional probability including the concept of  Bayes’ theorem and 

applications of normal, t, F and chi- square distributions. 

PO5 

CO 5 An idea of conducting the sample surveys and selecting and comparing 

various  appropriate sampling techniques  
PO5 

 

CO-PO MATRIX  

COURSE 

CODE 
CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

STAT22 

CO1 
         H   

 

CO2 
         H   

 

CO3 
         M  

 

CO4 
         L   

 

CO5 
         H   

 

 



 Unit I : Statistical Description of data and Measures of Central Tendency  

 Classification of Data ,Tabular  &  Diagrammatic representation of data.Frequency 

 Distribution. Graphical representation of frequency distribution - Histogram, Frequency  

 Polygon, Ogive curves. Mathematical averages- arithmetic mean, geometric mean and  

 harmonic mean. Properties and applications.Positional Averages: Mode, Median and  

 partition values- quartiles, deciles, and percentiles- properties and problems. (12L + 3T) 

 Unit II : Measures of Dispersion  

 Absolute and Relative measures of Dispersion-Range, quartile deviation, mean deviation, 

 standard deviation, and co-efficient of variation - Properties and applications.Moments:  

 Importance of moments, central and non-central moments and their inter-relationships  

 (excluding derivations), Sheppard’s corrections for central moments for grouped  data. 

 Measures of skewness and kurtosis with simple problems.         (12L + 3T)  

 

 Unit III: Simple Correlation and Regression Analysis 

 Correlation Analysis.Meaning of Correlation,ScatterDiagram,Simple linear correlation, 

 Karl Pearsons co-efficient of correlation, properties and simple problems.Probable and  

 standard errors of simple linear correlation. Spearmans rank correlation,Concurrent 

 deviation and coefficient of determination.Regression Analysis, Principle of least  squares 

and regression lines. Regression equations - Properties of Regression Coefficients (no 

derivations) and simple problems.          (12L + 3T)  Unit 

IV : Probability and its Distributions 

   Theory of probability- Introduction, definition of probability- classical and  axiomatic  

 approach to probability and its properties merits and demerits of these approaches.   

 Conditional probability,independence of events , Bayes theorem and its applications in  

 real life problems (no derivations). Normal Distribution- Probability density  function ,  

 mean , variance and properties.Exact Sampling Distributions- t,  F and  - distributions  

 properties  and its applications.            (12L + 3T) 

   Unit V : Sampling Theory 

 Basic Principles of sampling theory , Comparison between sample survey and complete 

enumeration , errors in sample survey , non-probabilistic methods - Purposive, Quota and 

Sequential methods . Probabilistic methods - Simple random , Stratified random and  

Systematic sampling methods(only concepts). Determination of sample size  based on 

sample mean and sample proportion.Confidence intervals  for population mean mean and 

proportions. 

 

 Text Book:  

   Gupta, S.C. Fundamentals of Statistics, Sixth Revised & Enlarged Edition Himalaya Pub 

  lishing House. 

 

  Suggested Readings: 

 

 1. Gupta, S.P., and Archana Gupta. Statistical Methods. Sultan Chand and Sons, New Delhi. 

 2. Levin, Richard and David S. Rubin. Statistics for Management. 7th Edition.   

  Prentice Hall of India. 

 3. Siegel, Andrew F. Practical Business Statistics. International Edition. (4th Ed.).   

  Irwin McGraw Hill. 



 4.  Berenson and Levine. Basic Business Statistics: Concepts and Applications.   

  Prentice Hall. 

 5. Spiegel M.D. Theory and Problems of Statistics. Schaums Outlines Series.   

  McGraw Hill Publishing Co. 

  Structure of the Paper : 

 Answer All five questions with internal choice. Each question carries 15 Marks and  

 a total of 75 Marks. 

 Q 1.  (a)  or  (b) 

 Q2.  (a)  or  (b) 

 Q3.  (a)  or  (b) 

 Q4.  (a)  or  (b) 

 Q5.  (a)  or  (b) 

       *** 
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Quantitative Methods for Managers 

Model Paper 

Answer the following                                  5 x 15M = 75Marks 

 

1. (a) (i) The following table gives the frequency distribution of the weekly wages  

  (in ’00) of  100 workers in a factory 

Weekly wages 20-

24 

25-

29 

30-

34 

35-

39 

40-

44 

45-

49 

50-

54 

55-

59 

60-

64 

No. of 

workers 

4 5 12 23 31 10 8 5 2 

   Draw the histogram and frequency polygon of the distribution and   

  calculate mode from the histogram.       (CO1, L3) 

  (ii) Distinguish between classification and tabulation of statistical data.  

             (CO1, L4)  

OR 

 (b) (i) The frequency distribution of weight in grams of mangoes of a given  

  variety is given below. Calculate the arithmetic mean and median. 

              (CO1, L3) 

Weight in 

grams 

410-

419 

420-429 430-439 440-

449 

450-

459 

460-

469 

470-

479 

No of 

Mangoes 

14 20 42 54 45 18 7 

(ii) You make a trip which entails travelling 900kms, by train at an average 

speed of 60km.p.h; 3000kms by boat at an average of 25km.p.h; 400kms 

by plane at 350km.p.h.and finally 15 kms by car at 25 km.p.h. what is 

your average speed for the entire trip.                 (CO1, L4) 

            

2  (a)         (i) Below is given the frequency distribution of weights of a group of 60  

   students of  a class in a school  

weight(kg) 30-34 35-39 40-44 45-49 50-54 55-59 60-64 

No. of 

students 

3 5 12 18 14 6 5 

Calculate the coefficient of quartile deviation and Bowley’s coefficient of 

skewness             (CO2, L3)  

(ii) What is meant by dispersion? In your opinion which is the best method of  

 finding out dispersion and why?         (CO2,L1) 

   

OR 

 (b)        (i)  Calculate the standard deviation and coefficient of variation from the  

   following data            (CO2, L3) 

STATISTICS STAT22 
2017 – 18 

Onwards 
B.B.A  



Marks 90-99 80-89 70-79 60-69 50-59 40-49 30-39 20-29 10-19 

frequency 12 22 14 16 5 10 28 12 3 

(ii) Show graphically the positions of mean, median and mode in a positively  

and negatively skewed series.          (CO2, L1)  

3      (a)     (i) Calculate Karl Pearson’s coefficient of correlation between expenditure on 

   advertising (X)  and sales (Y) from the data given below.          (CO3, L3) 

X 39 65 62 90 82 75 25 98 36 78 

Y 47 53 58 86 62 68 60 91 51 84 

  (ii) What is Spearman’s rank correlation coefficient? Discuss its   

   usefulness.          (CO3,L1) 

OR 

   (b)    (i) Find the means, correlation coefficient and SD of y when SD of x is 3 and  

  two regression equations are  2x + 5y = 12 and 7x + 3y = 19.  (CO3,L3) 

(ii) Explain the term ‘Regression’. Why do we take , in general , two 

regression  lines?          (CO3,L1) 

 

4      (a)   (i)  Assume the mean height of soldiers to be 68.22 inches with a variance of   

 10.8 inches2. How many soldiers in a regiment of 1000 would you expect  

 to be  over 6 feet tall   and below 5.5feet. Assume heights to be normally 

 distributed.                (CO4, L3) 

  (ii)   State briefly the applications of ‘t’ and chi-square distributions. (CO4,L1)  

OR 

 (b)    (i)       State the addition and multiplication  theorems of  probability for two 

events.               (CO4, L1)  

   (ii)     A speaks truth in 60% cases and B speaks truth in 70% cases. In what  

   percentage of  cases are they likely to contradict each other in stating the  

   same fact?             (CO4, L3)  

     5     (a)      (i) Discuss briefly the basic principles of sampling theory         (CO5, L2) 

     (ii)  A sample of size 36 from a normal population gave mean as  15.8 and  

   variance as 10.3 . Find a 99% interval for a population mean.   (CO5, L4) 

       OR 

     (b)    (i) Describe the advantages and disadvantages of simple random sampling.  

              (CO5, L2) 

     (ii)  In a random sample of 400 oranges from a large consignment, 40 were  

   considered as bad. Find the 95% confidence interval for the population  

   proportion.              (CO5, L4)                   

***** 
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Course Structure and Syllabi under CBCS 

Sl 

No. 
Semester Course Code Name Of The Subject 

Teaching 

Hours 
Credits 

1 III Semester ENGT02 Business English-III 4 3 

 

P.B. SIDDHARTHA COLLEGE OF ARTS & SCIENCE 

DEPARTMENT OF ENGLISH 

BUSINESS ENGLISH-III 

                                                                                                             Max. Marks: 100 

No. of Hours per Week: 4                                                                             External: 75M 

No. of Credits: 3                                                                                            Internal: 25M 

 

OBJECTIVE: The main objective of this course is to facilitate the learners to acquire the 

linguistic competence essentially required in a variety of life situations and 

develop their intellectual, personal and professional abilities. 

 

COURSE OUTCOMES: 

At the end of the course, the learners will be able to: 

CO 1. Write an inter-office memorandum, press release and fax for performing day-to-day 

professional tasks and relate the situations in which these forms of communication are 

generally used. PO 2 

CO 2. Understand the role of meetings in business transactions and figure out how to call a 

meeting, how to conduct and participate in a meeting, how to record the minutes and 

if necessary, how to write a note of dissent. PO3 

CO 3. Inscribe a job-application letter, prepare a striking resume and also chart how letters 

of appointment and resignation are written. PO4 

CO 4. Prepare for a face-to-face job interview, carry out oneself when being interviewed and 

also quiz the candidates, if required. PO7 

CO 5. Participate in group discussions as an instrument for training in spoken English and 

imbibe the skills required for an effective participation. PO3 

CO-PO MATRIX- ENG T02 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1  M      

CO2      H  

CO3 H       

CO4       H 



CO5 H       
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College with Potential for Excellence 

(Awarded by UGC) 

Course Code: ENG T02                                                                            Max Marks: 75 

Title: Business English-III                                                                        Time: 3 hours                                                                                                                         

SEMESTER III                                                                                          No. of Credits: 3 

FOR BBA, BBA BA, B.COM AF, B.COM TPP, BPM, B.SC MSDS, CSCS  

SYLLABUS 

UNIT – I MEMORANDUM     page-340-347 

• Communication Core        

• Function and Structure   

• Types     

• Press Release           10 hrs 

• Other Short Messages   

• Review Questions   

• Exercises    

 

UNIT – II NOTICES.AGENDA AND MINUTES page- 349-356 

• Communication Core       

• Notices        

• Agenda         

• Minutes                10 hrs 

• Note of Dissent        

• Review Questions       

• Exercises         

 



UNIT – III APPLICATION FOR JOBS page- 361-379 

• Communication Core       

• Importance and Function   

• Drafting the Application       

• Elements of Structure      

• Preparing the Resume          10 hrs 

• Helpful Hints    

• Job Offer    

• Resignation Letter       

• Review Questions   

• Exercises    

 

 

UNIT – IV EMPLOYMENT INTERVIEW page-381-391 

 

• Communication Core   

• Types of Interview   

• Preparing for the Interview  

• Attending the Interview  

• Interview Process   

• Employers’ Expectations   

• Telephone Interview   

• Negotiating a Job Offer                            15 hrs 

• Thank –You Letter   

• Conducting an Interview  

• Negative Aspects   

• Sample Interviews for a Job  

• Review Questions 

• Exercises    

 

 UNIT – V GROUP DISCUSSION page-392 - 495 

• Communication Core   

• Definition    

• Process    

• Guidelines    

• Helpful Expressions   

• Group Discussion and Campus Interview 

• Evaluation            10 hrs 

• Evaluation Sheet   

• Review Questions   

• Exercises    

• Abbreviations and Numerals 

• Communication Core   

• Abbreviations   

• Numerals    

 

 

Business Correspondence and Report Writing   



R. C. Sharma and Krishna Mohan, Fifth Edition, Tata McGraw-Hill Publishing 

Company, Chennai, 2016 
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SEMESTER-III (2021-22) 

COURSE CODE:  ENG T02                                                                      Max. Marks: 100 

No. of Hours per Week: 4                                                                              External: 75M 

 Title: BUSINESS ENGLISH-III                             Internal Marks: 25M 

QUESTION PAPER PATTERN 

SECTION   A 

I. 8 short questions would be given of which the candidate has to attempt 6.  Each question 

carries 5 marks. (From Review Questions)     6X5=30 marks 

SECTION   B 

II. 5 essay questions would be given of which the candidate has to attempt 3.  Each question 

carries 10 marks. (From Exercises)      3X10=30marks 

SECTION   C 

III.   Expansion of abbreviations.  (Pgs 493,494 and 495)     5X1= 5marks 

IV. Fill in the blanks (from the 5 prescribed Units)    5X1=5marks 

V. Rewrite the following as instructed (from Numerals Pgs 495, 496 and 497)  

5X1=5marks 
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SEMESTER-III  

COURSE CODE:  ENG T02                                                                       Max. Marks: 100 

No. of Hours per Week: 4                                                                                External: 75M 

 Title: Business English-III                       Internal Marks: 25M 

SECTION   A 

I. Answer any SIX of the following questions.    6X5=30 marks. 

1. Distinguish clearly between a press release and a memo.  (L2) CO1 

2. What precautions should be taken while taking notes for writing the minutes of a meeting?   

(L4) CO1 

3. What is a resume?  What is its main function? (L1) CO3  

4. What points would you bear in mind while writing the covering letter? (L3) CO3 

5. What traits/ qualities does an employer look for in a candidate while interviewing him? 

(L4) CO4 

6. What are the various purposes for which group discussion is held? (L4) CO5 

7. Why is it necessary to circulate the agenda well in time to all those who have a right to 

attend a meeting? (L2) CO1 

8. What is the difference between the tone and style of a letter and a memo? (L2) CO1 

 

 

SECTION   B 

II. Answer any THREE of the following questions.    3X10=30 marks. 

1. As the Managing Director of a company, write a memo to the Sectional Heads, announcing 

the appointment of a person from outside to the post of Personnel Manager.  Bear in mind the 

fact that some of the sectional heads having long experience in your company were aspirants 

for this post.  (L4) CO1 



2. At a meeting of the Staff Council of Acharaya Polytechnic, Bhopal, the following business 

was transacted: minutes of the last meeting, introduction of the tutorial system, special 

classes for weak students, better facilities for sports, organization of community lunch and 

entertainment, any other matter.  Assuming that you are the Secretary of the Council, write 

the minutes of the meeting.  Invent the necessary details. (L3)  

3. Write an application in response to the following advertisement: 

A large company having foreign collaboration requires salesmen. Candidates should be 

graduates with about two years selling experience.  Age should not exceed 28 years.  

Attractive salary commensurate with ability offered.  Other benefits include provident fund, 

gratuity, bonus and allowances. Bright prospects of promotion for the right men. Apply 

within two weeks to P.O. Box No. 3214, New Delhi-110001. (L3) CO3 

4. Assume that you are going to conduct a campus interview at a reputed management 

institute for recruiting MBA Final Year student as management trainees in your company.  

Prepare a list of questions that you would ask them to assess their communication skills and 

to ascertain their personality traits. (L4) CO4 

5. Internet is more of a bane than a boon – discuss. (L2) CO5 

 

 

 

 

 

 

SECTION – C 

III. Expand the following abbreviations      5X1=5 marks 

(L2)  

1. Messrs 

2. oz.  

3. ad. 

4. Vol(s). 

5. Ft. 

IV. Fill in the blanks.       5X1=5 marks 

(L3) 

1. A ------------ is a short piece of writing generally used by the officers of an organization for 

communicating among themselves. 

2. A ------------------- is written to make noteworthy information available to the public. 

3. The practice of interviewing the employees before taking a final decision is called as a -----

---------------- interview. 

4. Unlike a meeting, the ------------------ is not structured. 

5. The purpose of ----------------- is to elicit the views of all participants and through intense 

interaction evolve a consensus. 

V. Rewrite the following as instructed        5X1=5 marks. 

(L4) 

1. Write the Roman numerals for 40, 59, 90,200 and 900. 

2. Include decimal points in a no integer figure 00257, 00003, and 00047. 

3. Express fractions in words for the following 1/3, 2/3,1/1000. 

4. Use commas to offset units 3312, 6700, 6932406, 47432311 

5. Write any two compound numerals. 
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COURSE 
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COURSE  
OUTCOMES   

 COURSE OUTCOMES PO’S 

 
 
 
 
 
 

HINT01 

 

CO1 दोहɉ के ɮवारा ͪवɮयाͬथ[यɉ मɅ समाज सुधारता, मानव मãूयɉ बढते हɇ। 

 

PO3 

CO2 ǑहÛदȣ साǑह×य का इǓतहास के ɮवारा ǑहÛदȣ भाषा कȧ ĤामÉुयता और 
कͪवताओ ंकȧ ĤामÉुयता ͧमल जाती हɇ। 

 

PO4 

CO3 समाज कãयाण ͪवषयɉ के ͧलए समझकर अपना £ान बढ हो  जात ेहɇ। 

 
PO2 

CO4 समाज मɅ भाषा पर ĤामुÉयता, भाषा मɅ £ान ĤाÜत करके , दसूरɉ से 
आसानी से संĤेͪषत करना सीखɅगे। 

 

PO1 

CO5 सरकारȣ åयवèथाओ ंको लेख ͧलखना, भाषा कȧ ͪवशषेता , समाज मɅ 
सरकारȣ भाषा सीखकर दसूरɉ को आदश[वान बन सकɅ गे। 

PO6 

 

 



 

 
 
 
CO-PO MATRIX 
 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1   H     

CO2    M    

CO3  H      

C04 H       

CO5      H  

 

 

 

 

 

 

 

 

 



 

I. 
 1.  1-10(Offline Teaching-5 Hours) 

 2.  (Offline Teaching-4 Hours)
 3.    (Offline Teaching-5 Hours)
 4.   (Offline Teaching-4 Hours)
 5.   (Online Teaching-5 Hours)
II.  (Offline Teaching-17 Hours)
   
  1. 
   2. 
III.
 1.   (Offline Teaching-2 Hours)
 2.  (Offline Teaching-2 Hours) 

 3.    (Online Teaching-2 Hours) 

 4.  (Offline Teaching-2 Hours)
 5.  (Online Teaching-2 Hours)
IV.    (Online Teaching-5 Hours) 

V.
 1.  (Offline Teaching-2 Hours)
 2.  (Offline Teaching-2 Hours)
 3.  (Online Teaching-1 Hours)
Reference Books:

 Hyderabad-95, Degree Second Year Text Book, Vikram Publishers Pvt. Ltd., Durga Agraharam, Vijayawada-2 
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                    No. of Pages: 2   Roll No.:    Max. Marks: 75M 
                   Time: 3 Hrs.   No. of Questions: VII  Pass Min.     : 30M 
 

I.  L2  2 X 8 = 16M
 (i)
   
     


  (ii) 
  
  
  
  
  


(i) 
 
 

 !
 
    




  
(ii)
  
  
  
  
    
    
 

II. L1   12M
 1.  2.

III. L1   12M
    


IV.  L1  5M
 1. 

 2.
 

V. L2   10M 

 1. 

 2.
 
 
 
 
 
 



 
 

VI.L3  5 X 1 = 5M
 





  
  1. 

  2.
  3. 

  4. 

  5.
  L2 5M 

  1.   2.
VII. L2                        10M
  Vidyasagar was a very generous and charitable man.  From his earliest year he helped the poor and needy to the almost of his power.  As a boy at 

school he often gave the little food to another boy  who had none.  If one of his fellows fell ill, little Eswar would go to his house, sit by his bed and 
nurse him.  His name become a household word in Bengal.  rich and poor, high and low, all loved him alike.  No begger ever asked him for relief 
invain.  He would never have a porter at his gate lest some poor man who wished to see him might be turned away. 
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STRATEGIC RETAIL MANAGEMENT 

Semester – IV   COURCE CODE: RMTT41  Max. Marks: 100 

No. of Hours per week: 5        External: 75M 

No. of Credits: 4         Internal: 25M 

Objective: The main objective of this course is to provide the student with basic 

understanding on the strategies that can help building a sustainable and viable Retailing 

business. 

Course Outcomes: 

At the end of the course, the student will be able –  

CO1 To understand the scope of Strategic Retail Management and factors affecting the 

success of a  

         strategy. (PO1, PO2, PO6) – PSO4 

CO2 To understand various features of STP Marketing Model and its importance in the 

success of  

         Retailing business. (PO1, PO4, PO6, PO7) – PSO4 

CO3 To understand the role and importance of Merchandising strategy and Product 

Assortment  

         strategy in Retail Management . (PO1, PO5) – PSO4 

CO4 To understand the role of Pricing strategies in Retail Business management. (PO2, PO3) 

–  

         PSO4 

CO5 To understand how Retail Promotion & Distribution strategies benefit the Retailing 

business. 

         (PO1, PO6) – PSO4 

 

CO-PO MATRIX 

22RMT41 

CO-PO PO1 PO2 PO3 PO4 PO5 PO6 PO7 

CO1     H H H 

CO2     H H H 

CO3     H H H 

CO4     H H H 

CO5     H H H 

 

 

 

UNIT I INTRODUCTION TO STRATEGIC RETAIL MANAGEMENT  

1.1 Opportunities and threats in Retailing business 

1.2 Importance of developing and applying a Retail Strategy 

1.3 Factors affecting the success of a Retailing strategy 

1.4 Traditional Vs. Modern forms of Retailing 

1.5 Store Retailing Vs. Non-Store Retailing 

UNIT II SEGMENTATION, TARGETING AND POSITIONING (STP) 

STRATEGIES 

2.1 STP Marketing Model 

2.2 Benefits of applying STP Marketing Model to Retailing business 



2.3 Retail Market Segmentation strategies 

2.4 Target Market strategies in Retail business 

2.5 Retail Positioning strategies 

UNIT III MERCHANDISING STRATEGY & ASSORTMENT STRATEGY 

3.1 Elements of the Retail Mix  

3.2 Components of Merchandise Planning 

3.3 Essential elements of Visual Merchandising 

3.4 Best practices for effective Retail Merchandising 

3.5 Product Assortment strategy in Retail Business 

UNIT IV RETAIL PRICING STRATEGIES 

4.1 Factors affecting a Retail Pricing strategy 

4.2 Retail Pricing strategies 

4.3 Importance of having a clear Pricing strategy 

UNIT V RETAIL PROMOTION & DISTRIBUTION STRATEGIES  

1.1 Components of Retail Promotion Mix 

1.2 Role of Advertising in Retailing 

1.3 Sales Promotion strategies in Retail Industry 

1.4 Role of Public Service Advertising in Retail Business 

1.5 Types of Distribution strategies in Retail Business 

1.6 Benefits and challenges of Omnichannel Retailing strategy 

1.7 Omnichannel Retailing Vs. Multichannel Retailing 

References: 

1. Barry Berman and Joel Evans, Retail Management – A Strategic Approach, Pearson 

Education, Noida, Uttar Pradesh, 13th edition, 2017. 

2. Srini.R.Srinivasan, Strategic Retail Management, Dreamtech Press India, New Delhi, 

ISBN: 9788177226706, 9788177226706 

3. Swapna Pradhan , Retailing Management Text and Cases, Mc Graw Hill Education 

(India) Private Limited ,New Delhi, 4th edition, 2012. 

4. Michael Levy and Barton Weitz, A, Retailing Magnet , Tata Mc Graw – Hill 

publishing company limited ,New Delhi, 2003 edition. ISBN :0-07-058204-1. 

5. Gibson Vedamani .G , Retail Management – Functional Principles for practices , 

Jaico Publishing House , Mumbai –Third Edition,2008.ISBN 81 – 7992 -151 – 4 

6. Dr.Harjit singh, “Retail Management”, A Global Perspective Text and cases, S.Chand 

and Company Ltd, New Delhi, First edition, 2009. ISBN : 81-219-3207-6 

Web links: 

www.managementhelp.org 

www.slideshare.net 

www.yourarticlelibrary.com 

CURRICULAR ACTIVITIES 

1. Class-room activities:  

• Question-answer sessions at the end of each unit 

• Scheduled Quizzes at the end of each unit 

• Written assignments on assigned topics 

2. Library activities: 

Reading textbooks on an assigned topic and preparation of notes as per the syllabus. 

3. Smart Classroom Activity:  

Setting up Google Classroom for effective delivery of subject inputs. 

CO-CURRICULAR ACTIVITIES 

• Group discussion on Retailing Strategies 

• Power point presentations on assigned topics 

http://www.managementhelp.org/
http://www.slideshare.net/
http://www.yourarticlelibrary.com/


 
 



CO POMAPING

Course Code : TEL T01A SEMESTER III/IV

COURSE 
NAME 

COURSE 
OUT 

COMES 
NO 

COURSE OUT COMES PO NO. 

B.A., B.B.A. 
B.B.A. B.A. 
B.COM (TPP) 
B.COM (A & F) 
B.COM (GEN) 
B.COM (C.A.) 
B.COM (BPM) 
B.COM (CA) 
B.C.A. 
B.Sc. (MPC) 
B.Sc. (BZC) 
B.Sc. (M.E.Cs) 
B.Sc. (M.PCs) 
B.Sc. (M.S.Cs) 
B.Sc. (CAME) 
B.Sc. (CAMS) 
B.Sc. (MSDS) 
B.Sc. (CSCS) 
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Course Code : TEL T01A SEMESTER III/IV
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TELUGU-III / IV     TELT01A     Credits – 3
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Course Code: TEL T01A (Telugu-III/IV)      Max. Marks: 75M 
Time: 3 Hrs.           Pass Min. : 30M 
****************************************************************************************
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    L2 

       L2 
To many, Indian thought, Indian manners, Indian customs, Indian philosophy, Indian literature  
are repulsive at the first-right, but let them preservere, let then read, let them become familiar  
with the great principles underlying these ideas, and it is ninety-nine to onethat the charm will  
come over them, and fascination will be the result.  Slow and silent, as the gentle dew that falls  
in the morning, unseen and unheared yet producing, a most tremendous result, has been the  
work of the calm, patient, all-suffering spiritual race upon the world of thought. 
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