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 To  provide an opportunity for graduates to acquire 
theoretical as well as practical inputs in commerce to  
enter a career in professional areas of commerce and 
finance such as taxation, consultancy and financial 
services.

To develop advanced theoretical knowledge and research capabilities 
to able to pursue academic and research focused careers
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Knowledge Application (KA): Acquire knowledge in different areas of management such as finance, marketing, 
accounting, human resource and operations and apply quantitative techniques such as operations research, statistical 
methods, financial models, econometrics for making informed business decisions in organizations
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3 M.Com.

PROGRAM OUTCOMES(Pos) 

Business Environment and Domain Knowledge (BEDK):  Economic, legal and social environment of Indian business. 
Graduates are able to improve their awareness and knowledge about functioning of local and global business 
environment and society.  This  helps  in recognizing  the  functioning  of  businesses,  identifying  potential  business  
opportunities, evolvement of business enterprises and exploring the entrepreneurial opportunities.

Critical thinking, Business Analysis, Problem Solving and Innovative Solutions (CBPI): Competencies in quantitative 
and qualitative techniques. Graduates are expected to develop skills on analyzing the business data, application of 
relevant analysis, and problem solving in other functional areas such as marketing, business strategy and human 
resources.

 Global Exposure and Cross-Cultural Understanding (GECCU): Demonstrate a global outlook with the ability to 
identify aspects of the global business and Cross Cultural Understanding.

Social Responsiveness and Ethics (SRE): Developing responsiveness to contextual social issues/  problems  and  
exploring  solutions,  understanding  business  ethics  and  resolving  ethical dilemmas. Graduates are expected to 
identify the contemporary social problems, exploring the opportunities for social entrepreneurship, designing business 
solutions and demonstrate ethical standards in organizational decision making. Demonstrate awareness of ethical issues 
and can distinguish ethical and unethical behaviors’.

Effective Communication (EC): Usage of various forms of business communication, supported by effective use of 
appropriate technology, logical reasoning, articulation of ideas. Graduates are expected  to  develop  effective  oral  and  
written  communication  especially  in  business applications,  with  the  use  of  appropriate  technology (business   
presentations,   digital communication, social network platforms and so on).

Leadership and Teamwork (LT): Understanding leadership roles at various levels of the organization and leading 
teams. Graduates are expected to collaborate and lead teams across organizational boundaries and demonstrate 
leadership qualities, maximize the usage of diverse skills of team members in the related context.


